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September 17, 1976. 


Mr. Joseph F. Cullman, 3rd 
Philip Morris Incorporated 
100 Park Avenue 
New York,, New York 10017 


Dear Joe: 


I saw the British film last night after we finished our meeting* Here are 
my reactions: The film was a bag of "dirty tricks. n We were had. But 
I did not feel as badly about it as you did 1 , and here’s the line of my reason¬ 
ing and my recommendation: 

1) The situation in the U. K. is so different from here. The industry has 
been tight-lipped and has not succeeded in maintaining the existence 
of "an open question" as we all! have here in the USA. The opposition 
has been much more effective, much more absolute. 


2) We got in some of our key points — and furthermore, we underscored 
some very basic contradictions in the opposition’s logic that have ap¬ 
parently not been aired previously. Finally, we came across as pretty 
decent human beings - - with credit to Jim Bowling for that. 


3) It was clearly established that Marlboro is #1 (and by implication, the 
best). Smokers will not be convinced to stop' smoking by this film in 
my opinion. Many of them will be convinced to try Marlboro. 


. Most important, the constant juxtaposition of the Marlboro commercials ^ 

against cowboys who were sick to a large measure destroyed the viewer’s 
capability to identify with the film. In my eyes that whole "back and 
forth" with the sick cowboys and our own commercials eliminated my ^ 
capability to identify with the argument as a consumer. In fact, it 
made me look at the film as some kind of a treatise on the health of iS3 
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- 2 - September 17, 1976, 

the American cowboy -- not on the health of the cigarette smoker. It 
just tuned me out as far as identifying myself with what was supposed, 
to be the major dramatic impact of the film. 

I think that we should! do everything possible to harass Thames. Broadcasting 
and the producer from a legal standpoint;. 1 don't think it matter s one bit 
whether we win anything or not. But I do think that we have to create an en¬ 
vironment within, which the syndication; or use of the film outside of the U. K. 
is eliminatedi or reduced to a minimum. The job of the legal work is; to 
scare the hell out of any stations or networks; who might normally be logical 
markets to whom Thames could make the film available. 

The film was not good from; our side. I’m not expert in the U. K, , but I 
think it ! s probably better than anything that’s been; on the; air over there for 
several years. 

That’s where I come out. 


Best wishes, 



William Ruder 


If 

cc to Mr. James C. Bowling 
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